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We will make work easier and improve lives by providing innovative products, diverse 
power solutions and a superior support network.

OUR MISSION

VALUE ORIENTATION 
We will create value for all of our stakeholders – shareholders, customers, employees 
and communities – by offering superior value in our products and services and a 
continuous focus on cost improvement. 
 
CUSTOMER FOCUS 
Our customers, including end users and channel partners, will be the focus of what 
we do. We will deliver value to our customers through core strengths, which include 
our brands, end user insights, merchandising, on-time delivery of high value innovative 
products and aftermarket service support.  
 
INTEGRATION 
We will work together in delivering engines and end products with unparalleled value in 
our industry. 
 
FORWARD THINKING 
While we remain mindful of our past, sustaining and growing our future with the 
customers and communities we serve is most important. We will seek out new markets 
and product opportunities to ensure profitable growth for the future. 
 
EMPLOYEES	  
We will foster an environment in which our employees will be welcomed, challenged and 
encouraged to develop, where diversity of perspectives and candor will be both expected 
and respected.

GUIDING PRINCIPLES



NET SALES

$1,808,778

$1,894,750

$1,859,060

$1,000,000 $2,000,000

2016

2015

2014

1.	 FY16 Net Income was $26.6 million. FY16 Adjusted Net Income excludes after tax charges of $6.7 million for restructuring actions, $0.2 million for acquisition 
related charges, $9.4 million for goodwill and tradename impairments, $1.8 million for litigation charges, $13.2 million for pension settlement charges, and $2.8 
million for gain on sale of investment in marketable securities.

2.	 FY15 Net Income was $45.7 million. FY15 Adjusted Net Income excludes after tax charges of $17.7 million for restructuring actions and $1.4 million for            
acquisition related charges.

3.	 FY14 Net Income was $28.3 million. FY14 Adjusted Net Income excludes after tax charges of $5.5 million for goodwill and tradename impairments and $5.2 
million for restructuring actions.
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1.	 FY16 Diluted Net Earnings Per Common Share was $0.60. FY16 Diluted Net Earnings Per Common Share (Adjusted) excludes after tax charges of approximately $0.15 for 
restructuring actions, less than $0.01 for acquisition related charges, $0.22 for goodwill and tradename impairments, $0.04 million for litigation charges, $0.30 million for pension 
settlement charges, and ($0.07) million for gain on sale of investment in marketable securities.

2.	 FY15 Diluted Net Earnings Per Common Share was $1.00. FY15 Diluted Net Earnings Per Common Share (Adjusted) excludes after tax charges of approximately $0.40 for 
restructuring actions and $0.03 for acquisition related charges.

3.	 FY14 Diluted Net Earnings Per Common Share was $0.59. FY14 Diluted Net Earnings Per Common Share (Adjusted) excludes after tax charges of $0.12 for goodwill and tradename 
impairments and $0.11 for restructuring actions.
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FINANCIAL HIGHLIGHTS
For the fiscal years ended July 3, 2016, June 28, 2015 and June 29, 2014.
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September 2016

Dear Fellow Shareholders,

YOU.POWERED. This is the new tagline for the Briggs & Stratton brand that we launched earlier 
this year for our customers, employees and business partners. It reflects what we are and have 
always been − a brand and a company that helps empower people to achieve by helping them 
overcome challenges, make progress, improve and ultimately accomplish their goals. These words 
also are how I would sum up our fiscal year. While fiscal 2016 was not without its challenges, 
we made substantial progress in executing our strategy, which continues to develop Briggs & 
Stratton into an even better company.  

FINANCIAL PERFORMANCE
Our financial results reflected many of the macro-economic factors impacting the global 
economy, as well as the influence of weather patterns that occurred during the spring selling 
season. Although our adjusted earnings per share were lower in 2016 when compared to 2015, 
there were areas of solid improvement in our business. Our Products adjusted segment income 
increased $2.7 million compared to last year despite lower sales of $16.4 million. The improvement 
in segment income was even more dramatic when you consider the impact the substantial decline 
in the oil and gas markets had on our job site business. Compared to 2015, adjusted operating 
results in our job site business declined by $10.9 million, caused by the downturn in oil drilling 
activity. This means the operating results of the other areas comprising this segment, primarily 
turf and residential products, improved by $13.6 million, which is on top of the improvement 
we achieved in fiscal 2015. The improvement is a direct result of the restructuring actions 
that we implemented over the last two years and the continued focus on higher value, higher 
margin products. Our commercial turf business had another record year, reflecting the impact 
of continued innovation and a more robust housing market for high-end and multi-family homes, 
properties/owners that often-times will hire a contractor for landscape maintenance.

Our Engines adjusted segment income declined by $8.8 million on a sales decline of $66.1 million. 
The European lawn and garden market had the greatest impact on the decline, as weak economic 
conditions across the region, coupled with cold weather throughout most of the spring, caused 
a significant decline in shipments. We have seen improvement in the European weather after our 
year-end so we are encouraged that the season is improving. The U.S. market also was weaker 
than we anticipated due to a “choppy” housing recovery and a cool spring in the northern U.S. 
We view the housing market as “choppy” given that high-end and multi-family housing has seen 
solid improvement; however, starter and step-up homes have continued to be weak. Over the last 
several years, data has shown that household formations are occurring later in life for millennials 
than previous generations and that when they form a household, they are more likely to rent 
than own. Some have interpreted this as a shift in the desire to own a home, yet surveys indicate 
most still expect to own a home at some point. We believe increased student loans, coupled with 
more stringent lending practices have delayed first-time home buyers from entering the market. 
Plus, there appears to be a shortage of starter homes, as builders focus more on higher-end 
houses. This notion of a “choppy” housing market is reflected in our business. Industry shipments 


